2010 BUSINESS LEADERS” FORUM

CHINA 15 AsiA’S NEW GLOBAL GROWTH ENGINE -
IMPLICATIONS FOR THE ASIAN REGION

July 28 2010, 7pm, Primula Beach Hotel, Kuala Terengganu

WEBCAST: log in to http://211.21.199.171/weboffice.php?group=associate
(after logging into, download and install JOINNET, choose GLOBAL HAN YU,
enter and start Home meeting with us.)




Invitation

BUSINESS LEADERS" FORUM

CHINA 15 AsiA’s NEW GLOBAL GROWTH ENGINE -
IMPLICATIONS FOR THE ASIAN REGION

July 28 2010, 7pm, Primula Beach Hotel, Kuala Terengganu
Organized by

Malay Chamber of Commerce of Terengganu
Chinese Chamber of Commerce of Terengganu
Indian Chamber of Commerce of Terengganu

With the support of

University Sultan Zainal Abidin, Kuala Terengganu (UniSZA) and Confucius
Institute @ Shanghai Jiao Tong University-Global Hanyu & Culture Center
(CI@SJTU-GHCC)



SPECIAL WEBCAST: To enable a larger number of participants join in the
discussion; from this beautiful location of Kuala Terengganu, this event will be
webcast simultaneously globally; those interested are invited to log in to
http://211.21.199.171/weboffice.php?group=associate ~ ( after logging into,
download and install JOINNET, choose GLOBAL HAN YU, enter and start
Home meeting with us.) All are welcome, business schools are particularly

invited to participate.

CHINA 1S ASIA’S NEW GLOBAL GROWTH ENGINE -
IMPLICATIONS FOR ASEAN AND MALAYSIA.

Introduction:

According to the United Nations” Industrial Development Organization; on the first
quarter of 2010, the Chinese Economy overtook Japan to become the world’s second
biggest economy. Surveying such manufactured goods as food, textiles and
pharmaceuticals, UNIDO found that China’s industrial output in the last 20 years has
increased almost 8 times. In fact, China has overtaken such major industrial economies as
Germany, France, Italy and the United Kingdom, and now it is only second only to the
United States.

China’s remarkable progress is an inspiration as well as a challenge for other major
developing economies. China is now a remarkable World’s Factory; its progress in
manufacturing will further spur modernization forward. One must not forget that China
has one fifth of the world’s population, and industry not only produces a commodity but
also creates its own consumers; it provides the job, drives the technological progress and
creates the demand of the qualified and healthy workforce. The progress in social fronts
such as education and health care has also been remarkable in the last 30 years.

Key trends continue to drive changes:



1. The big underlying factor propelling China's growth is the migration
of people from the agricultural sector to the more modern economy -
industry and services.

2. The new growth belt is in Middle and Western China; the rise of the
second and third tier cities- well in place infrastructure; more open and
global minded second generation of leadership all augurs well for
growth to move away from the coastal regions

3. The connectivity and mobility of Chinese in the New China: China is
not only the land with the most populous population but also the
society with the largest number of mobile phone users (est. 800 m) and
the champion blogger clocks over 400 m hits to his website.

4. Economic restructuring away from export oriented to consumer driven.
When will China’s emerging middle class reach critical mass to sustain
growth without depending on exports?

Against this backdrop; the panel speakers will discuss what the key
opportunities are for ASEAN and the possible challenges to other emerging
markets in ASEAN.

ABOUT THE SPEAKERS:

Mdm FOONG WAI FONG: A noted trend watcher on Asia,
Founder of Megatrends Asia, best-selling author, economic
advisor to cities and provinces in China as well as member of
international advisory board of Rotterdam. Co-Founder of
the GEM Education Group in China and Founder of
Confucius Institute @ Shanghai Jiao Tong University-Global
Hanyu & Culture Center.

Prof. Dr LING DEXIANG; Professor at Shanghai Jiao Tong
University; Noted expert on China’s Culture and Language
outreach program to the world, responsible for setting up a
number of cultural exchange bases between China and key
international organizations such as the UN and US Teachers

Training Colleges.



ADMISSION by invitation:

Further information: email: hanyu@globalhanyu.com

http:/ /www.globalhanyu.com
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